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In the last decades the term ‘Europe’ has been adapted to different changing realities.
The traditional geographical borders have been crossed and a multiplicity of
organisations has grown up defining different kinds of ‘Europe’.

The oldest European organisation – the Council of Europe, founded in 1949 – now
comprises 41 member states which are still only a part of the continental area, which
includes 70 borders.  With the enlargement of the Council of Europe membership, at
the beginning of the new millennium  Europe stretches from the Atlantic to the Pacific
Ocean, from Turkey to the Baltic States.

In the meantime, other relevant European organisations have gathered the variety of
states belonging to the traditional notion of Europe into different forms of mutual co-
operation.  The European Union gathers together 15 countries, but the Euro
community includes only a part of them.  OCSE, the organisation for co-operation
and security in Europe, also has a different composition.

Some states belong at the same time to all these organisations, others only to some of
them.  Others again are still waiting to be part of some form of more structured co-
operation scheme.

In conclusion: we all belong to Europe, but the idea of Europe has become a
‘dynamic concept’ and the status of European citizenship has to be adapted
continuously.

OUR VISION OF EUROPE

Does a common European culture exist?

Although the concept of a European culture is hard to define, it is undeniable
that there is a common European civilisation with its own specific features and
which has produced a vast common heritage.

On this basis a European Cultural Movement is growing which influences the life of
museums.

We believe that this movement should focus on the following basic attitudes:

1. To accept and respect the cultural diversity in a syncretic view of European
civilisation.



2. To promote a cultural identity based on the traditional European cultures and
local traditions rather than on ethnicity and/or states.

3. To develop the ‘Europe of Regions’, that is, as entities based on cultural
traditions and identities and not as ‘small states’ reproducing the present
system of national states on a smaller scale.

4. To avoid the risks of economics and politics becoming the only or main
unifying factor of Europe.

5. To stress the common understanding and the cultural diversity of the European
human landscape (taking into account the new realities of today’s multi-
cultural society.

6. To foster the richness of diversity as opposed to uniformity.

7. To emphasise the awareness of one’s own identity as a necessary step towards
building the concept of Europe.

8. To build the new Europe effectively it is absolutely necessary to start from our
local realities, adopting the ‘from the bottom up’ method.

9. To spread this consciousness of individual realities means to accept
diversities.  ‘Tolerance’, ‘acceptance’, ‘recognition’, ‘reconciliation’ are
the key words for such an action.

MUSEUMS AND THE RESHAPING OF EUROPE

Ten questions for the present and future of our museums

Museums as cultural institutions with a special direct relationship with local
communities and with a great variety of stakeholders must play a crucial role in
the building of Europe.  In an era of rapid and deep changes, museums being the
keepers of the patrimony have to face new challenges and users’ requirements.
Museums can function as crossroads or gateways, tools to cross borders and to
cross cultural and political walls.

In this context some key questions arise:

- How can museums work effectively in order not to create new boundaries but
stress communication?
a.   becoming welcoming places for people coming from other countries, with
different social and cultural backgrounds.
b.  stressing their role as meeting places and heritage conservation institutions.

- How can museums contribute to alleviate the most common fears of
Europeans facing the Unknown?



Stimulating discussions; helping creativity; with an educational experience;
showing different cultures.  Museums can make people familiar with other
cultures.

- How can museums help to trace the origins of European culture?
Helping to understand the reasons for the diversity of cultures in Europe;
communicating with the ‘power’ of objects and contents of collections.

- How can museums promote mutual understanding in practice between
institutions and the communities to which they belong?
Finding new strategies and involving all the actors and stakeholders.

- Which could be the basic actions for practical advancement in building up a
European Museum Community?
Museums have to be persuaded of their crucial role; a new kind of political
marketing is needed.  Co-operation by museums from different countries
(Raphael).

- What are the basic guidelines to be followed by all museums which feel
actively involved in the reshaping of Europe in their future communication
policy towards the next generation of European visitors?
Trying to meet the visitors’ needs in this respect; being aware of the social
responsibility of museums.

-    How can we together (by means of EMF) improve the accessibility of
     European funds?
     With small projects of quality; making authorities aware of what museums are
     doing in the social field; making money available directly to local authorities.

- What role can web sites play in communication in order to get virtual visitors
from all over Europe?
European web sites are a real need.  This means web sites conceived for the
European public in terms of contents (language, areas of interest of the
informative contents, etc.).

-     Is the idea of European Rooms or European Corners in our museums a
serious possibility to put into practice?  And in which sense could this
contribute to a better understanding between Europeans and between
European museums?
From the debate has emerged the need to create a pilot project for a network of
European Rooms in museums.  Some museums subscribed to this project, in co-
operation with the Istituto Beni Culturali in Bologna.  A list of museums which
have volunteered to be part of this programme is available.  The pilot project does
not need to be physical, it could equally well be virtual.

- To which extent and in which way could our presentation of objects be
affected by this new European dimension?
There is a need for new communication strategies, both in terms of content and by
means of communication (multi-cultural and multi-lingual approaches).



Clarifying the unity in diversity must be the (social) responsibility of museums.
That will determine the Public Quality of a museum in the near future.


